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How did your brand start?
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our slogan stands for “I AM BECAUSE OF YOU”.
We have achieved our goals in many aspects

however we do want to expand it even further. We
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men to participate in common projects and goals.
We will continue to invite men to jointly co-create
the environmentally friendly ranges of T-Bo’s new
collection. This collaborative approach has yielded
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better results can be achieved when people are given

the opportunity to communicate globally in over 120

countries across borders. A feeling of purpose and
self-worth can be generated when one feels part of a
movement such as co-creating sustainable products
that push the boundary of today’s fashion supply chain.
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any products they need. T-Bo has
d success by utilising a bottom up strategy in
Our

e is the fact that since 2017 we
not present any product for public
ut putting it through trials within

We do have ~ ©.
s where we
al goals for
usly.

physical
team and
s session

e since

weeks have
our fixed po
each review the past week and set
the coming week and we stick to tf

After work we all do some
activity, and have social activities wil
community. For example, we hostec
at a gym with a fitness label where
community to join free of charge a
collection.

e our weekl

ted our
new

Your proudest moment to date?
Every time we see how our commui
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channel is online but getting validated by indus
experts in terms of our product quality, brand image
and story, was proof for us that we are doing something
right. 1
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focus on APAC. There, I started to learn finding
reliable manufacturing partners, entering markets with
a fresh brand and the dynamics of omnichannel.

Your worst move so far?
We learnt a valuable lesson last summer when we
decided to outsource part of our marketing activities
to an agency. As we are a small team, we know _
that we can’t do everything ourselves. We did a
of due diligence and thought that we had
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What do you read and whom do you follow in social
media?

: I read a lot of books about online marketing,
stomer experience, branding and growth hackmg
e book I am currently reading is called “ How
rands grow. What marketers don’t know by Byron
p”. On social media I mostly join fb group related
line marketing to see what’s trending on social

her than business books, I like to read a mix
ry and science books and books about human
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